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IMPORTANT MILESTONE ACHIEVED DURING THE WORKSHOP 

 
 
• The Slovenian delegation met with over 550 travel agents & tour operators across 

both cities. 
• Besides the workshops, Charson Advisory also conducted a special gathering of 

leading high profile travel trade and media industry heads over cocktails and 
dinner in each city. 

• Some of the high profile individuals present at the party in Mumbai were model 
& travel celebrity anchor, Deepti Bhatnagar, Mr. Iqbal Mulla, Hon. Treasurer, 
Travel Agents Association of India (TAAI) & Mr. Pradip Lulla, President, Travel 
Agents Federation of India (TAFI) besides other industry stalwarts. 

• Also in attendance were Mr. Jason Samuel, SKAL all India President and Mr. Karl 
Dantas, President, Enterprising Travel Agents Association of India (ETAA). 

 
 

ENTERTAINMENT CONDUCTED DURING THE ROADSHOW  
 
• A Slovenian Folklore group performed at the venue in both cities. 
• The performance was well accepted by the invitees who enjoyed the same and 

also participated in the merriment.  
• A special game was conducted by the Folklore Group which really amused the 

participants   
 
 

MEDIA ONGOING WORK 
 
• As part of the workshop organized, Charson Advisory disseminated a press note 

with photographs amongst the travel trade & mainline media.  
• The resulting press coverage to be generated would be submitted when the travel 

trade magazines release their issues expected in the following month. 
• Leading mainline & travel trade journalists were invited to cover the event in 

Mumbai & Delhi. 
• Please find enclosed the photocopies of the press coverage and media value 

received so far. 
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BEST PICTORIAL PRESENTATION OF MUMBAI WORKSHOP 
 

       
Folklore performance during the two city 

workshop in Mumbai & Delhi 
Deepti Bhatnagar along with the Slovenian 

delegation 
 

              
Mr. Tone Matjasic & Mr. Rok Klanchik 

at the Slovenian Travel Industry 
Workshop 2009 

Mr. Carl Vaz, Mr. Tone Matjasic & 
Mr. Rok Klanchik together at the 

Mumbai Workshop 
 

            
Travel agents during the 

Mumbai workshop 
 

Travel agents in Mumbai enjoy a stage 
performance during a folklore performance 
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Members of the Travel Agents Association of 
India (TAAI) & Travel Agents Federation of 

India (TAFI) along with the Slovenian 
delegation 

(L_R): Mr. Anoop Kanuga (Western Region 
Chairman - TAAI), Mr. Ajay Prakash (General 

Secretary - TAFI), Mr. Sharukh Kapadia 
(Managing Committee Member - TAAI),  

Mr. Pradi Lulla (President – TAFI),  
Mr. Carl Vaz (Charson Advisory) 

Interacting with the Indian travel trade 

 
 
 
 

  
 

Carl Vaz &  Sonalee Vaz along with the 
Slovenian delegation after the successful two 

city workshop in Mumbai & Delhi 

Mr. Tone Matjasic & Mr. Rok Klanchik, 
Director addressing the media 
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BEST PICTORIAL PRESENTATION OF DELHI WORKSHOP 

 

    
 

Travel agents interact with representatives of Unitur hotels & resorts during the Slovenian Travel 
Industry Workshop in Delhi 

 
 

   
 

Folklore performance at Delhi during the 
Slovenia Travel Industry Workshop 2009 

 

Travel agents along with media 
representatives attend the Slovenian Travel 

Industry Workshop in Delhi 
 

             
 

Media members in attendance 
 

Delhi Travel Agents share a lighter moment 
 



                                                                            

 
Slovenian Travel Industry Workshop 2009 – Post Event Report Compiled by Charson Advisory Services Page 28 
 

MEDIA ATTENDEE LIST – MUMBAI  
 

No.  Name  Publication  Newspaper 

/ i1  Aarti Dua  The Telegraph  Newspaper 

2  Sherwin Crasto  DNA  Newspaper 

3  Saurabh Mathur  The India Express  Newspaper 

4  Baba Londe   Punjab Kesari  Newspaper 

5  Marcellus Baprista  Lifestyle & travel Writer  Newspaper 

6  Satish Gurung  Afternoon  Newspaper 

7  Dinkar Raikar   Lokmat  Newspaper 

8  Mahesh Vichare  Loksatta  Newspaper 

9  Amit Haralkar  The Asian Age  Newspaper 

10  Hiren Mehta  Chitralekha  Magazine 

11  Chetan Kapoor  Express Travel World  Travel Trade Magazine 

12  Raynah Coutinho  Travel Trends Today  Travel Trade Magazine 

13  Anita Jain  Travel Biz Monitor  Travel Trade Magazine 

14  Anand Katti  TTG Asia Media  Travel Trade Magazine 

15  Sunayna Tarakad  Global News Network  Travel Trade Magazine 

16  Shailendra Kesari  Safari Plus  Travel Trade Magazine 

17  Sangeeta Srivastava  See India  Travel Trade Magazine 

18  Priya Singh  Asia‐Pacific Boating  Travel Trade Magazine 

19  Lorraine Rodrigues  asiaSpa  Magazine 

20  Shashank Parade  PTI  Wire 

21  Sachin Kadvekar  Fotocorp  Wire 
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MEDIA ATTENDEE LIST – DELHI 

 
 

No.  Name  Publication  Newspaper/Magazine 

1  Amit Dwivedi  Hindustan Times  Newspaper 

2  Neeta Lal  Travel Writer  Newspaper 

3  Shalini Mitra  Travel Writer  Newspaper 

4  Nitin Sengar  The Indian Express  Newspaper 

5  Deepak Arora  The Tribune  Newspaper 

6  Ravi Batra  Naiduniya  Newspaper 

7  Anil Mathur  Travel Writer  Newspaper 

8  Indra Shekhar Shah  UNI  Wire 

9  Kamal Gill  Today’s Traveller Newswire  Travel Magazine 

10  Phal S Girota  PQRS India Incredible  Travel Magazine 

11  Sanjay Grover  Plaza Times  Travel Magazine 

12  Suneet K Kalra  Explore the World  Travel Magazine 

13  Sagar Ahluwalia  Safari India  Travel Magazine 

14  Devender Grover  Travel Span  Travel Magazine 

15  Rajesh Tiwari  Safari India  Travel Magazine 

16  Ajay Gupta  Travel Mail  Travel Magazine 

17  Ashwin Ahmad  Go Now  Travel Magazine 

18  Tirthankar Ghosh  Cruising Heights  Magazine 

19  Romila Singh  Fotolook Tourism  Magazine 

20  Haresh Chandra  Global News Network  Magazine 

21  Teena Baruah  asiaSpa  Magazine 

22  Murari Mohan Jha  Travel Trends Today  Magazine 
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PRESS COVERAGE – Not actual sizes 
 

                   
Afternoon – Daily Newspaper Express Travel World – India’s leading travel 

trade publication 

      
DNA – India’s leading lifestyle newspaper TravelBiz Monitor – India’s largest selling 

travel trade publication 
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TravelBiz Monitor – India’s largest selling travel trade publication 
 
 

EVALUATION FORM   
 
• In order to gauge the response of the attendees, an evaluation form was provided 

to each co-participants. 
• The questions listed in the evaluation form were to receive a feedback about the 

agent’s awareness of Slovenia as a tourism destination. 
• The feedback forms were handed over to the Slovenian Tourist Board and are 

awaiting an analysis of the report. 
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MEDIA COVERAGE 
FOLDER 
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EXPECTED PRINT COVERAGE 
 

 

No.  Publication  Print  Expected Date 

1  Saurabh Mathur  The India Express  28‐Oct‐09 

2  Mahesh Vichare  Loksatta  28‐Oct‐09 

3  Hiren Mehta  Chitralekha  Oct‐09 

4  Raynah Coutinho  Travel Trends Today  Oct‐09 

5  Anand Katti  TTG Asia Media  Oct‐09 

6  Sunayna Tarakad  Global News Network  Oct‐09 

7  Shailendra Kesari  Safari Plus  Oct‐09 

8  Sangeeta Srivastava  See India  Oct‐09 

9  Priya Singh  Asia‐Pacific Boating  Oct‐09 

10  Lorraine Rodrigues  asiaSpa  Oct‐09 

11  Deepak Arora  The Tribune  Oct‐09 

12  Ravi Batra  Naiduniya  Oct‐09 

13  Anil Mathur  Travel Writer  Oct‐09 

14  Kamal Gill  Today’s Traveller Newswire  Oct‐09 

15  Phal S Girota  PQRS India Incredible  Oct‐09 

16  Sanjay Grover  Plaza Times  Oct‐09 

17  Suneet K Kalra  Explore the World  Oct‐09 

18  Devender Grover  Travel Span  Oct‐09 

19  Rajesh Tiwari  Safari India  Oct‐09 

20  Ajay Gupta  Travel Mail  Oct‐09 

21  Ashwin Ahmad  Go Now  Oct‐09 

22  Tirthankar Ghosh  Cruising Heights  Oct‐09 

23  Romila Singh  Fotolook Tourism  Oct‐09 
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MEDIA COVERAGE INDEX 

PRINT COVERAGE RECEIVED 
 

 

 

Total PR Value = INR 1,829,184.36 

Equivalent to Euro 26,055.2948  

 
 
 
 
 
 

No.  Publication  Edition  Date  PR Value 

(INR) 

1  Hindustan  New Delhi  15 September 2009  118,276.00 

2  Afternoon  Mumbai  14 September 2009  535,332.80 

3  DNA  Mumbai  11 September 2009  518,400.00 

4  Trav Talk  National  16‐30 September 2009  194,540.00 

5  Travel Biz Monitor  National   16‐30 September 2009  180,000.00 

6  Express Travel World  National  16‐30 September 2009  104,294.08 

7  Travel Biz Monitor  National  16‐30 September 2009  18,341.48 

ONLINE COVERAGE 

8  www.travelbizmonitor.com  Online  21 September 2009  80,000.00 

9  www.travelbizmonitor.com  Online  11 September 2009  80,000.00 

  Total PR Value  1,829,184.36 
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Press Clippings: 
 
   
Publication  Hindustan 
Edition  New Delhi 
Date  15 September 2009 
Page  02 
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Press Clippings: 
 
   
Publication  Travel Biz Monitor 
Edition  National 
Date  16‐30 September 2009 
Page  03 

 
Not Actual Size – Actual dimensions = 6312 sq cm 
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Press Clippings: 
 
Website  www.travelbizmonitor.com 
Edition  Online 
Date  11 September 2009 
Page  ‐ 
 
Slovenia Tourist Board forays in the Indian market with workshops in Mumbai and 
Delhi  
To organise FAM trip to Slovenia for travel trade early next year 
By Anita Jain | Mumbai 
 
After  receiving good number of  Indian business  travellers, Slovenia Tourist Board has  entered  the 
Indian market with an aim to attract  leisure traffic. The tourist board marked  its entry by holding a 
workshop for the travel trade in Mumbai yesterday and will hold a similar workshop in Delhi on the 
14th  of  this  month.  The  workshops  have  been  organised  in  collaboration  with  Slovenia  based 
Destination Management Company, Panoramic Travel and Carlson Advisory Services Pvt. Ltd, which 
has been appointed by Panoramic Travel as its representative in India. The aim of the workshops is to 
create awareness of Slovenia as a destination and its product offerings.  Slovenia Tourist Board is keen 
on  promoting  nature,  culture,  spa  and wellness,  adventure  and wildlife  of  Slovenia  in  the  Indian 
market. High‐end and repeat Indian travellers to Europe who are looking for more relaxing holidays 
are target segments for Slovenia Tourist Board.  
 
Rok Klancnik, Director, Slovenian Tourist Board said, “Slovenia recorded 2.8 million tourists in 2008 
of which 60 per cent were international arrivals. India and China are the biggest emerging markets for 
Slovenia  from  Asia. We  are  currently  receiving  a  fair  number  of  bookings  for  conferences  and 
incentives  from  India.  Through  the  workshop  in  Mumbai  and  New  Delhi,  we  want  to  spread 
destination awareness among the travel trade and are going to work closely with them. Slovenia is not 
focusing  on  mass  tourism,  instead  are  looking  at  positioning  ourselves  as  a  niche  destination.” 
Klancnik informed that Slovenia is a small and compact destination with a population of two million 
and  one which  lays emphasis on Sustainable Tourism along with preservation of environment and 
culture. 
Slovenia, which became  independent  from Yugoslavia  in 1991  is part of  the European Union and  is 
strategically  located  and  well  connected  to  major  European  destinations,  especially  ones  in 
neighbouring  Austria  and  Italy.  Venice  is  just  140  kms  from  border  of  Slovenia.  According  to 
Klancnik,  the  country abounds  in natural beauty  ranging  from  the mountain  ranges of Alps  to  the 
Mediterranean  feel of  the Adriatic coast.  Indian  travelers, according  to Klancnik, are high  spenders 
compared to Eastern and Central European travellers. He said, “Indians and Brits spend around 100 
Euros  on  an  average  per  day  (excluding  accommodation),  while  Central  European  and  Eastern 
European  spend around 80 Euros and 40 Euros  respectively. We want  to attract  the high  spending 
Indian  travellers. Our aim  is  to attract more quality  travelers and not concentrate on volumes.” He 
informed  that  the destination  is  17 per  cent  cheaper  than  other European destinations  and  in  that 
sense also `value for money’ for Indians. 
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Panoramic  Travel  on  its  part  will  work  closely  with  the  Indian  travel  trade  by  offering  various 
packages  and  tours  to  Slovenia.  The  company  is  mainly  going  to  package  Slovenia  with  other 
European countries and will  include  it  in  the  itinerary of  travellers going  from Vienna  to Venice or 
vice‐versa.  Tone Matjasic,  General Manager,  Panoramic  Travel DMC  said,  “Currently  there  is  no 
direct  air  connectivity  between  India  and  Slovenia.  So, we  have  to  package  Slovenia with  other 
European countries  like Switzerland, France, Austria and Germany  to get  the  travellers  to Slovenia. 
Thus, we are going to sell our country through ʹMulti‐city packageʹ wherein we will offer Slovenia not 
as  a  solo  destination,  but will  include  it  for  spa,  ski,  biking,  golf,  natural  and  cultural  packages. 
Slovenia  is  the best  route connecting Vienna and Venice and we are going  to  focus mainly on  that 
route.” He further added, “Slovenia has charters coming in from a small country like Japan, so India is 
a much bigger and potential market.  If we get good response  from  India, we might  look at starting 
charter flights from Mumbai or New Delhi to Slovenia in future.”  
 
http://www.travelbizmonitor.com/slovenia‐tourist‐board‐forays‐in‐the‐indian‐market‐with‐
workshops‐in‐mumbai‐and‐delhi‐8191 
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Press Clippings: 
 
 
Website  www.travelbizmonitor.com 
Edition  Online 
Date  21 September 2009 
Page  ‐ 

 

Round Up 
 

Slovenia marks its entry into India 
 

 
 
 

 
Slovenia  Tourist  Board  along  with  Slovenia  based  Panoramic  Travel  DMC  organised  its  first 
workshop in Mumbai and Delhi. Panoramic Travel has appointed Carlson Advisory Services Pvt. Ltd 
to handle its activities in the Indian market 
 
 
 
 
 
 
 




