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IMPORTANT MILESTONE ACHIEVED DURING THE WORKSHOP

e The Slovenian delegation met with over 550 travel agents & tour operators across
both cities.

e Besides the workshops, Charson Advisory also conducted a special gathering of
leading high profile travel trade and media industry heads over cocktails and
dinner in each city.

e Some of the high profile individuals present at the party in Mumbai were model
& travel celebrity anchor, Deepti Bhatnagar, Mr. Igbal Mulla, Hon. Treasurer,
Travel Agents Association of India (TAAI) & Mr. Pradip Lulla, President, Travel
Agents Federation of India (TAFI) besides other industry stalwarts.

e Also in attendance were Mr. Jason Samuel, SKAL all India President and Mr. Karl
Dantas, President, Enterprising Travel Agents Association of India (ETAA).

ENTERTAINMENT CONDUCTED DURING THE ROADSHOW

e A Slovenian Folklore group performed at the venue in both cities.

e The performance was well accepted by the invitees who enjoyed the same and
also participated in the merriment.

e A special game was conducted by the Folklore Group which really amused the
participants

MEDIA ONGOING WORK

e As part of the workshop organized, Charson Advisory disseminated a press note
with photographs amongst the travel trade & mainline media.

e The resulting press coverage to be generated would be submitted when the travel
trade magazines release their issues expected in the following month.

e Leading mainline & travel trade journalists were invited to cover the event in
Mumbai & Delhi.

e Please find enclosed the photocopies of the press coverage and media value
received so far.
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BEST PICTORIAL PRESENTATION OF MUMBAI WORKSHOP

Folklore performance during the two ity Deepti Bhatnagar along with the Slovenian
workshop in Mumbai & Delhi delegation

. * |

ic & Mr. Rok Klanchik Mr. Carl Vaz, Mr. Tone Matjasic &

2 .
Mr. Tone Matjas

at the Slovenian Travel Industry Mr. Rok Klanchik together at the
Workshop 2009 Mumbai Workshop

Travel agents during the o Travel agents in Mumbai enjoy a stage
Mumbai workshop performance during a folklore performance
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Members of the Travel Agents Association of Interacting with the Indian travel trade
India (TAAI) & Travel Agents Federation of
India (TAFI) along with the Slovenian
delegation
(L_R): Mr. Anoop Kanuga (Western Region
Chairman - TAAI), Mr. Ajay Prakash (General
Secretary - TAFI), Mr. Sharukh Kapadia
(Managing Committee Member - TAAI),
Mr. Pradi Lulla (President - TAFI),
Mr. Carl Vaz (Charson Advisory)

Carl Vaz & Sonalee Vaz along with the Mr. Tone Matjasic & Mr. Rok Klanchik,
Slovenian delegation after the successful two Director addressing the media
city workshop in Mumbai & Delhi
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BEST PICTORIAL PRESENTATION OF DELHI WORKSHOP

Travel agents interact with representatives of Unitur hotels & resorts during the Slovenian Travel
Industry Workshop in Delhi

Folklore performance at Delhi during the Travel agents along with media
Slovenia Travel Industry Workshop 2009 representatives attend the Slovenian Travel
Industry Workshop in Delhi

Media members in attendance Delhi Travel Agents share a lighter moment
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MEDIA ATTENDEE LIST - MUMBAI

No. | Name Publication Newspaper

1 Aarti Dua The Telegraph Newspaper

2 Sherwin Crasto DNA Newspaper

3 Saurabh Mathur The India Express Newspaper

4 Baba Londe Punjab Kesari Newspaper

5 Marcellus Baprista Lifestyle & travel Writer Newspaper

6 Satish Gurung Afternoon Newspaper

7 Dinkar Raikar Lokmat Newspaper

8 Mahesh Vichare Loksatta Newspaper

9 Amit Haralkar The Asian Age Newspaper

10 Hiren Mehta Chitralekha Magazine

11 Chetan Kapoor Express Travel World Travel Trade Magazine
12 Raynah Coutinho Travel Trends Today Travel Trade Magazine
13 Anita Jain Travel Biz Monitor Travel Trade Magazine
14 Anand Katti TTG Asia Media Travel Trade Magazine
15 Sunayna Tarakad Global News Network Travel Trade Magazine
16 Shailendra Kesari Safari Plus Travel Trade Magazine
17 Sangeeta Srivastava See India Travel Trade Magazine
18 Priya Singh Asia-Pacific Boating Travel Trade Magazine
19 Lorraine Rodrigues asiaSpa Magazine

20 Shashank Parade PTI Wire

21 Sachin Kadvekar Fotocorp Wire
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MEDIA ATTENDEE LIST - DELHI

No. | Name Publication Newspaper/Magazine
1 Amit Dwivedi Hindustan Times Newspaper

2 Neeta Lal Travel Writer Newspaper

3 Shalini Mitra Travel Writer Newspaper

4 Nitin Sengar The Indian Express Newspaper

5 Deepak Arora The Tribune Newspaper

6 Ravi Batra Naiduniya Newspaper

7 Anil Mathur Travel Writer Newspaper

8 Indra Shekhar Shah UNI Wire

9 Kamal Gill Today’s Traveller Newswire Travel Magazine
10 Phal S Girota PQORS India Incredible Travel Magazine
11 Sanjay Grover Plaza Times Travel Magazine
12 Suneet K Kalra Explore the World Travel Magazine
13 Sagar Ahluwalia Safari India Travel Magazine
14 Devender Grover Travel Span Travel Magazine
15 Rajesh Tiwari Safari India Travel Magazine
16 Ajay Gupta Travel Mail Travel Magazine
17 Ashwin Ahmad Go Now Travel Magazine
18 Tirthankar Ghosh Cruising Heights Magazine

19 Romila Singh Fotolook Tourism Magazine

20 Haresh Chandra Global News Network Magazine

21 Teena Baruah asiaSpa Magazine

22 Murari Mohan Jha Travel Trends Today Magazine
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PRESS COVERAGE - Not actual sizes

AFTERNOON DESPATCH & COURIER
MONDAY, SEFTEMBER 14, 2009

Try Slovenia for
a destination
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Slovenia Tourist Board forays in the Indian
market with workshops in Mumba| and Delhl

ganise FAM to Slovenia for trade early next year

e

Continued from page 01
Louis Cruise Lines ...

TravelBiz Monitor - India’s largest selling travel trade publication

EVALUATION FORM

e In order to gauge the response of the attendees, an evaluation form was provided
to each co-participants.

e The questions listed in the evaluation form were to receive a feedback about the
agent’s awareness of Slovenia as a tourism destination.

e The feedback forms were handed over to the Slovenian Tourist Board and are
awaiting an analysis of the report.
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EXPECTED PRINT COVERAGE

No. Publication Print Expected Date
1 Saurabh Mathur The India Express 28-Oct-09
2 Mahesh Vichare Loksatta 28-Oct-09
3 Hiren Mehta Chitralekha Oct-09
4 Raynah Coutinho Travel Trends Today Oct-09
5 Anand Katti TTG Asia Media Oct-09
6 Sunayna Tarakad Global News Network Oct-09
7 Shailendra Kesari Safari Plus Oct-09
8 Sangeeta Srivastava See India Oct-09
9 Priya Singh Asia-Pacific Boating Oct-09
10 Lorraine Rodrigues asiaSpa Oct-09
11 Deepak Arora The Tribune Oct-09
12 Ravi Batra Naiduniya Oct-09
13 Anil Mathur Travel Writer Oct-09
14 Kamal Gill Today’s Traveller Newswire Oct-09
15 Phal S Girota PQRS India Incredible Oct-09
16 Sanjay Grover Plaza Times Oct-09
17 Suneet K Kalra Explore the World Oct-09
18 Devender Grover Travel Span Oct-09
19 Rajesh Tiwari Safari India Oct-09

20 Ajay Gupta Travel Mail Oct-09
21 Ashwin Ahmad Go Now Oct-09
22 Tirthankar Ghosh Cruising Heights Oct-09
23 Romila Singh Fotolook Tourism Oct-09
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MEDIA COVERAGE INDEX

PRINT COVERAGE RECEIVED

No. | Publication Edition Date PR Value
(INR)
1 Hindustan New Delhi | 15 September 2009 118,276.00
2 Afternoon Mumbai 14 September 2009 535,332.80
3 DNA Mumbai 11 September 2009 518,400.00
4 Trav Talk National 16-30 September 2009 194,540.00
5 Travel Biz Monitor National 16-30 September 2009 180,000.00
6 Express Travel World National 16-30 September 2009 104,294.08
7 Travel Biz Monitor National 16-30 September 2009 18,341.48
ONLINE COVERAGE
8 www.travelbizmonitor.com | Online 21 September 2009 80,000.00
9 www.travelbizmonitor.com | Online 11 September 2009 80,000.00
Total PR Value 1,829,184.36

Total PR Value = INR 1,829,184.36

Equivalent to Euro 26,055.2948

Slovenian Travel Industry Workshop 2009 - Post Event Report Compiled by Charson Advisory Services Page 34




panoramic

Press Clippings:
Publication Hindustan
Edition New Delhi
Date 15 September 2009
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Publication Afternoon

Edition Mumbai .
Date 14 September 2009

Page 02

ADC City

AFTERNOON DESPATCH & COURIER

MONDAY, SEPTEMBER 14, 2009

Try Slovenia for
a destination

BY SATISH GURUNG

{“ U can ski in the morning,
YEave lunch in the capital
and spend the evening in
the beach”, said Rob Klancnik, Direc-
tor of Slovenian Tourism Board. He
was hjgh‘liﬁhﬁng the excellent con-
nectivi thin Slovenia and the va-
riety it has to offer, at the Slovenian
Travel Industry Workshop 2009, The
wu:hkfshup. the i_r:{t Ef its kind in India
is tiny Cen uropean country,
will be fo);Jwed by another onetri%
Efflhiﬁ;l aims to woo Indian tourists
er having successfully attracted In-
dian lnun!;‘?s from the UK. But Klanc-
nik emphasised that they were
promoting Slovenia as a niche desti-
nation while practising sustainable
tourism.

The workshop was organised by
Slovenia based Travel Company,
Panoramic Travel in collaboration
with its representative in India, Carl-
augr;lﬂ:hﬁs? Services Pvt. Ltd. 'galz

i tof the workshop was the
dance gsrfommd by a Slovenian
group from a small village called
Ribno, dressed in their ethnic attire.

" Addressing the media afterwards,

Klancnik explained what the reason

was behind their first ever fo
the Indian travel market. He said, “We
respect India and acknowledge its

into

growing global influence.

This could be the beginning of
many more associations with India.”
He also pointed out that Slovenia
being at least 17% cheaper than other
European countries, was an econom-
ically viable destination for Indian
tourists,

As Klancnik's opmng comment

ingly varied landscape. From the
Alpine plateaus in the North to the
Mediterranean coasts in the South, its
diverse topography offers a wide vari-
ety of activities and attractions. For a
country that spreads out over just
20,000 square kilometres, Slovenia
has an exceptional biodiversity. The
country’s fauna includes marmots,
Alpine ibex, chamois, Tawny Owl and
Short-toed Eagles.

“Since there are no direct flights to
Slovenia from India, the focusison...

suggested, Sl i

[

packaging Slovenia with popular des-
linations like Switzerland, Austria,
Germany and Italy", said Tone Matja-
sic, GM of Panoramic Travel.

He also added that they would cap-
italise on the fact that Slovenia is the
best route connecting Vienna and
Venice, two extremely popular desti-
nations to increase their tourist traf-
fic. He believes that Slovenia’s famous
spa resorts, its outdoor offerings like
Kayaking, Rafting, Hiking and Skiing
and the friendly people make it an
ideal tourist destination.

As an EU member, Euro is the offi-
cial currency and no additional per-
mits are required to enter Slovenia
from its neighbouring countries. In
addition, \;llgle Siuvene ifs the nlﬁ:!in]
lan , the majority of the popula-
tiur?u m;'%e speak Engltdgn. z
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Press Clippings:

 Publication [ DNA

| Edition | Mumbai
Date 11 September 2009
Page 03
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SHERWIN CRASTO.DNA

A NEW TUNE: Slovenian artistes perform the
highlander dance in the city on Thursday

Slovenian Travel Industry Workshop 2009 - Post Event Report Compiled by Charson Advisory Services Page 37



Press Clippings:

panoramic

Publication

Trav Talk
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Date
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Page
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Slovenia Tourism Board makes
its entry in Indian market

With MICE travellers wanting to explore more and cheap options to go
on vacation, the Slovenian Tourism Board travelled to India to tap this
segment. With a modest target of 40,000 Indian footfalls, Rok Klancnik,
director of the board, is not aiming high from the Indian market.

™
|’ JEROME ANTHONY

he Slovenian Tourism
Board has made an entry
in the Indian market. With
initial plans of setting base in
Mumbai, Slovenia, a tiny

Carl Vaz, Tone Matjasic, general manager, Panoramic Travel and Rok Klancnik

country in Eastern Europe
is looking at 40,000
Indian footfalls over the next
three years

In the recessionary
phase, MICE travellers are
looking at the cheaper places,
which are ideal for both busi-
And
Slovenia fits the bill well,
Klancnik elucidates, "Firstly
MICE travellers are looking

ness and leisure.

for new destination abroad to
mix business and pleasure.
The present scenario is eco-
nomically challenging, hence
travellers are looking at
cheaper, but long-haul desti-
nations to go on tour.”

The is well
endowed with natural beau-
ty making it an attractive
option for tourists. Klancnik
says, "Slovenia is a country
that has everything that a
traveller looks forward to.
There are beaches, hills and
according to an Indian trav-
el agent, ‘it is greener
than New Zealand and more
that Switzerland’,

country

scenic

so this is a good option
for those looking to go on
group tours.”

On his maiden visit to
India, Klancnik has under-
stood the varied nature of
Indian market. He
informed tour operators about
Slovenia. He says, "The Indian
market is diverse. Since we
are here for the first time, we
need to be honest to tour
operators here to inform them
that Tanzania is a beautiful
country. It is cheap and
arrangements can be made for
a maximum of 2,500 rooms.”

also

To meet the Indian mar-
ket's specific food require-
ments, there are a number of
Indian restaurants. Speaking
to the tour operators at a
workshop held in Mumbai,
Klancnik informed, "One can
easily find Indian restaurants
here, which cater to the
Indian palate.”

Slovenia offers various
concessions to group trav-
ellers agents
Elucidating about the experi-
ence that the destination pro-
vides, he said, "Our hotels do

and travel

offer discounts to group trav-
ellers. Since, there are a few
ski resorts in Slovenia; it
makes the destination pleas-
ant for the entire family as
well. Travel agents can avail
some benefits from hoteliers
and other resorts.”

With many
boards setting base in India,

Lourism

the foreign tourism market
has become competitive here.
On being asked about what
Slovenia is doing different, he
remarked, “At present, we
will gauge the response we
get from the Indian market
If the response is good, we
will try to attract as many vis-
itors as possible. We are
here to stay and do business;
we will float schemes
when the time is right for the
benefit of travel agents as
well as travellers.”

Specialities

Slovenia  has  snow,
mountains and beaches
Adventure sports and other
outdoor sports

It is also a good family
destination
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Press Clippings:
Publication Travel Biz Monitor
Edition National
Date 16-30 September 2009
Page 03

Not Actual Size — Actual dimensions = 6312 sq cm

Slovenia Tourist Board forays in the Indian
market with workshops |n Mumba| and Delhl

To organise FAM to Slovenia for trade early next year

By Anita Jain

Continued from page 01
Louas Cruise Lmes
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Slovenian Tourist Board to attract

Indians from Schengen zone

Panoramic Travel to be represented by Charson Advisory for tours to the region

CHETAN KAPOOR - Mumbai

th the convenience
‘ J‘ ; of travelling within
the Schengen zone

under one visa, the Slovenian
Tourist Board (STB) is aiming
to tap the rising number of
Indians travelling within the
region. Speaking at the first
media presentation of
Slovenia tourism in India, Rok
Klancnik,ector, Sloveninan
Tourist Office in Brussels con-
fessed his intentions of tap-
ping the Indian market earlier.
He said, "We should have
done it already but wanted to
be better acquainted to the
needs and wishes of the mar-
ket. However, our intention is
not to attract millions but to
spread the word about
Slovenia through the many
Indians who visit the country
for MICE activities."

The tourism board is aim-
ing at tourists who travel
between Venice and Vienna
using road transportation and
crossing through Slovenia. For
the same, Panoramic Travel, a
leading Slovenian DMC spe-
cialising in the Asian region
has tied up with Mumbai-
based Charson Advisory. Tone
Matjasic, chairman,
Panoramic Travel and presi-
dent, ZTAS, an association of
Slovenian travel agencies,
informed, "The shortest way
between Venice and Vienna is

N — 3 .

L-R: Carl Vaz, Tone Matjadic and Rok Klancnik

through the Slovenian motor-
way and we can offer Indians
a wide range of products
including spas, mountain and
sea hotels, Croatian coast,
caves, wildlife and a lot of
nature as 54 per cent of the
country is under forests."
Given the lack of direct air
connectivity between India
and Slovenia, STB is looking
at feeding tourists from major
international European gate-
ways in the Schengen region
which have direct connections
with India. With a tourism
infrastructure of not more
than 200 hotels consisting of
30,000 beds the destination is
targeting the high-end seg-
ment as it also aims at envi-
ronmental friendly, social and
sustainable tourism. The
Central European country wel-
comed 2.8 million tourists last
year with tourists from Italy,
Austria and Germany topping

its arrivals. Recently, there
have also been charter servic-
es from between Slovenia and
Japan and Klancnik hopes of
direct connections with India
in the future. "Slovenia and
India are to sign political and
trade agreements very soon
which will only improve rela-
tions and when Indian tourists
spread the word about
Slovenia, we may as well have
direct connections between
the two countries,” he noted.
Carl Vaz, MD, Charson
Advisory added, "We intend
to promote Slovenia to Indians
as part of a multi-city destina-
tion from countries like
Germany, Austria,
Switzerland, France and Italy.
We are working with several
operators and the idea is to
penetrate the luxury and high-
end FIT and groups market
with spas, vibrant casinos and
other offerings.” =
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Edition_ - National -
Date ' 16-30 September 2009 s B—

| Publication [ Travel Biz Monitor

| Page 18 B

Slovenia Tourist Board along with Slovenia based Panoramic Travel DMC arganised

its first workshop in Mumbai and Delhi, Panaramic Travel has appainted Carlsan

Advisory Services Put. Ltd to handle its activities in the Indian market
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Website www.travelbizmonitor.com
Edition Online

Date 11 September 2009

Page -

Slovenia Tourist Board forays in the Indian market with workshops in Mumbai and
Delhi

To organise FAM trip to Slovenia for travel trade early next year
By Anita Jain | Mumbai

After receiving good number of Indian business travellers, Slovenia Tourist Board has entered the
Indian market with an aim to attract leisure traffic. The tourist board marked its entry by holding a
workshop for the travel trade in Mumbai yesterday and will hold a similar workshop in Delhi on the
14th of this month. The workshops have been organised in collaboration with Slovenia based
Destination Management Company, Panoramic Travel and Carlson Advisory Services Pvt. Ltd, which
has been appointed by Panoramic Travel as its representative in India. The aim of the workshops is to
create awareness of Slovenia as a destination and its product offerings. Slovenia Tourist Board is keen
on promoting nature, culture, spa and wellness, adventure and wildlife of Slovenia in the Indian
market. High-end and repeat Indian travellers to Europe who are looking for more relaxing holidays
are target segments for Slovenia Tourist Board.

Rok Klancnik, Director, Slovenian Tourist Board said, “Slovenia recorded 2.8 million tourists in 2008
of which 60 per cent were international arrivals. India and China are the biggest emerging markets for
Slovenia from Asia. We are currently receiving a fair number of bookings for conferences and
incentives from India. Through the workshop in Mumbai and New Delhi, we want to spread
destination awareness among the travel trade and are going to work closely with them. Slovenia is not
focusing on mass tourism, instead are looking at positioning ourselves as a niche destination.”
Klancnik informed that Slovenia is a small and compact destination with a population of two million
and one which lays emphasis on Sustainable Tourism along with preservation of environment and
culture.

Slovenia, which became independent from Yugoslavia in 1991 is part of the European Union and is
strategically located and well connected to major European destinations, especially ones in
neighbouring Austria and Italy. Venice is just 140 kms from border of Slovenia. According to
Klancnik, the country abounds in natural beauty ranging from the mountain ranges of Alps to the
Mediterranean feel of the Adriatic coast. Indian travelers, according to Klancnik, are high spenders
compared to Eastern and Central European travellers. He said, “Indians and Brits spend around 100
Euros on an average per day (excluding accommodation), while Central European and Eastern
European spend around 80 Euros and 40 Euros respectively. We want to attract the high spending
Indian travellers. Our aim is to attract more quality travelers and not concentrate on volumes.” He
informed that the destination is 17 per cent cheaper than other European destinations and in that
sense also "value for money”’ for Indians.
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Panoramic Travel on its part will work closely with the Indian travel trade by offering various
packages and tours to Slovenia. The company is mainly going to package Slovenia with other
European countries and will include it in the itinerary of travellers going from Vienna to Venice or
vice-versa. Tone Matjasic, General Manager, Panoramic Travel DMC said, “Currently there is no
direct air connectivity between India and Slovenia. So, we have to package Slovenia with other
European countries like Switzerland, France, Austria and Germany to get the travellers to Slovenia.
Thus, we are going to sell our country through 'Multi-city package' wherein we will offer Slovenia not
as a solo destination, but will include it for spa, ski, biking, golf, natural and cultural packages.
Slovenia is the best route connecting Vienna and Venice and we are going to focus mainly on that
route.” He further added, “Slovenia has charters coming in from a small country like Japan, so India is
a much bigger and potential market. If we get good response from India, we might look at starting
charter flights from Mumbai or New Delhi to Slovenia in future.”

http://www.travelbizmonitor.com/slovenia-tourist-board-forays-in-the-indian-market-with-
workshops-in-mumbai-and-delhi-8§191

Slovenian Travel Industry Workshop 2009 - Post Event Report Compiled by Charson Advisory Services Page 43



panoramic

Press Clippings:

Website www.travelbizmonitor.com
Edition Online

Date 21 September 2009

Page -

Round Up

Slovenia marks its entry into India

Slovenia Tourist Board along with Slovenia based Panoramic Travel DMC organised its first
workshop in Mumbai and Delhi. Panoramic Travel has appointed Carlson Advisory Services Pvt. Ltd
to handle its activities in the Indian market
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