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Slovenian Tourist Board to attract
Indians from Schengen zone

Panoramic Travel to be represented by Charson Advisory for tours to the region

CHETAN KAPOOR - Mumbai

th the convenience
‘ J‘ ; of travelling within
the Schengen zone

under one visa, the Slovenian
Tourist Board (STB) is aiming
to tap the rising number of
Indians travelling within the
region. Speaking at the first
media presentation of
Slovenia tourism in India, Rok
Klancnik,ector, Sloveninan
Tourist Office in Brussels con-
fessed his intentions of tap-
ping the Indian market earlier.
He said, "We should have
done it already but wanted to
be better acquainted to the
needs and wishes of the mar-
ket. However, our intention is
not to attract millions but to
spread the word about
Slovenia through the many
Indians who visit the country
for MICE activities."

The tourism board is aim-
ing at tourists who travel
between Venice and Vienna
using road transportation and
crossing through Slovenia. For

the same, Panoramic Travel, a
laading Clawanian TIMAC ena_

= &

L-R: Carl Vaz, Tone Matjadic and Rok Klancnik

through the Slovenian motor-
way and we can offer Indians
a wide range of products
including spas, mountain and
sea hotels, Croatian coast,
caves, wildlife and a lot of
nature as 54 per cent of the
country is under forests."
Given the lack of direct air
connectivity between India
and Slovenia, STB is looking
at feeding tourists from major
international European gate-
ways in the Schengen region
which have direct connections
with India. With a tourism

infrastructure of not more
than 2NN hntele rancicting of

its arrivals. Recently, there
have also been charter servic-
es from between Slovenia and
Japan and Klancnik hopes of
direct connections with India
in the future. "Slovenia and
India are to sign political and
trade agreements very soon
which will only improve rela-
tions and when Indian tourists
spread the word about
Slovenia, we may as well have
direct connections between
the two countries,” he noted.
Carl Vaz, MD, Charson
Advisory added, "We intend
to promote Slovenia to Indians
ag nart nf a multi-ritv destina-
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Slovenia Tourist Board along with Slovenia based Panoramic Travel DMC arganised

its first workshop in Mumbai and Delhi, Panaramic Travel has appainted Carlsan

Advisory Services Put. Ltd to handle its activities in the Indian market
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Slovenia Tourist Board forays in the Indian market with workshops in Mumbai and
Delhi

To organise FAM trip to Slovenia for travel trade early next year
By Anita Jain | Mumbai

After receiving good number of Indian business travellers, Slovenia Tourist Board has entered the
Indian market with an aim to attract leisure traffic. The tourist board marked its entry by holding a
workshop for the travel trade in Mumbai yesterday and will hold a similar workshop in Delhi on the
14th of this month. The workshops have been organised in collaboration with Slovenia based
Destination Management Company, Panoramic Travel and Carlson Advisory Services Pvt. Ltd, which
has been appointed by Panoramic Travel as its representative in India. The aim of the workshops is to
create awareness of Slovenia as a destination and its product offerings. Slovenia Tourist Board is keen
on promoting nature, culture, spa and wellness, adventure and wildlife of Slovenia in the Indian
market. High-end and repeat Indian travellers to Europe who are looking for more relaxing holidays
are target segments for Slovenia Tourist Board.

Rok Klancnik, Director, Slovenian Tourist Board said, “Slovenia recorded 2.8 million tourists in 2008
of which 60 per cent were international arrivals. India and China are the biggest emerging markets for
Slovenia from Asia. We are currently receiving a fair number of bookings for conferences and
incentives from India. Through the workshop in Mumbai and New Delhi, we want to spread
destination awareness among the travel trade and are going to work closely with them. Slovenia is not
focusing on mass tourism, instead are looking at positioning ourselves as a niche destination.”
Klancnik informed that Slovenia is a small and compact destination with a population of two million
and one which lays emphasis on Sustainable Tourism along with preservation of environment and
culture.

Slovenia, which became independent from Yugoslavia in 1991 is part of the European Union and is
strategically located and well connected to major European destinations, especially ones in
neighbouring Austria and Italy. Venice is just 140 kms from border of Slovenia. According to
Klancnik, the country abounds in natural beauty ranging from the mountain ranges of Alps to the
Mediterranean feel of the Adriatic coast. Indian travelers, according to Klancnik, are high spenders
compared to Eastern and Central European travellers. He said, “Indians and Brits spend around 100
Euros on an average per day (excluding accommodation), while Central European and Eastern
European spend around 80 Euros and 40 Euros respectively. We want to attract the high spending
Indian travellers. Our aim is to attract more quality travelers and not concentrate on volumes.” He
informed that the destination is 17 per cent cheaper than other European destinations and in that
sense also "value for money”’ for Indians.
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Panoramic Travel on its part will work closely with the Indian travel trade by offering various
packages and tours to Slovenia. The company is mainly going to package Slovenia with other
European countries and will include it in the itinerary of travellers going from Vienna to Venice or
vice-versa. Tone Matjasic, General Manager, Panoramic Travel DMC said, “Currently there is no
direct air connectivity between India and Slovenia. So, we have to package Slovenia with other
European countries like Switzerland, France, Austria and Germany to get the travellers to Slovenia.
Thus, we are going to sell our country through 'Multi-city package' wherein we will offer Slovenia not
as a solo destination, but will include it for spa, ski, biking, golf, natural and cultural packages.
Slovenia is the best route connecting Vienna and Venice and we are going to focus mainly on that
route.” He further added, “Slovenia has charters coming in from a small country like Japan, so India is
a much bigger and potential market. If we get good response from India, we might look at starting
charter flights from Mumbai or New Delhi to Slovenia in future.”

http://www.travelbizmonitor.com/slovenia-tourist-board-forays-in-the-indian-market-with-
workshops-in-mumbai-and-delhi-8§191
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Round Up

Slovenia marks its entry into India

Slovenia Tourist Board along with Slovenia based Panoramic Travel DMC organised its first
workshop in Mumbai and Delhi. Panoramic Travel has appointed Carlson Advisory Services Pvt. Ltd
to handle its activities in the Indian market
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